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Abstract  
The Office of Consumer Protection means directing and 

administration, simplification and rationalization, specialization and work 
division, control and guidance, research and qualification oriented on the 
development of faster capability of adaptability at the social environment 
changes. This profession constitutes the concentration zone and irradiation 
of the theory and management practice of consumer’s protection with the 
most significant implications in competences, responsibilities and authority 
of the manager as a theme of this profession. 
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